
You can write a great 
header, even one that 
extends multiple lines
This is an example of a subheading that is really 
long and extends multiple lines

In this guide:

 ĥ Quantity guidelines 

 ĥ Quality guidelines

 ĥ Primary image guidance

Learn about the type, quantities,  
and quality of photos we recommend 
to capture travelers’ attention and 
convert browsers into guests. Use 
this information each time you plan 
photoshoots, upload photos, or
check your listing content.

Expedia Group  
photo guidelines

Present the photos that 
travelers value most

Photos are the most powerful tool you have to distinguish 
your property to travelers. Getting them right can make a 
big difference in converting guests. To help you get the most 
out of your Expedia Group™ listings, we’ve developed best 
practices for photo coverage and quality, based on search 
and booking data from Expedia Group sites.

Show travelers what they want 

Expedia Group travelers view 
an average of 35 photos on their 
phones.1 Our photo guidelines make 
sure you have enough of each type 
of the photos travelers want to see.

Make your photos work for you

Nearly 94% of leisure travel 
shoppers switch between 
devices.2 Our quality guidelines 
ensure your photos are clear and 
undistorted across all devices.

Capture travelers’ attention, fast 

Web users read less than 28% 
of content on a page.3 Use our 
guidelines to select a primary image 
that tells your story and drives 
click-throughs and bookings. 



Quantity 
guidelines

Create the most impactful 
photo gallery by including: 

 ĥ 4 photos per room type, 1 of 
which is of the bathroom

Reveal your upgrade potential 
with different photos for standard 
and deluxe rooms. Properties 
that use unique photos, such 
as room-specific views and 
amenities, for each guest 
room type average up to 11% 
higher conversion rates.4  And 
don’t skip the bathroom—60% 
of travelers rank bathroom 
images as very important.5 

 ĥ 1 exterior photo

Showcase your building in 
relation to your surrounding 
community, and give your 
guests a sense of place.

 ĥ 1 entrance / lobby photo

Reassure guests that they’ll 
receive a warm welcome with 
a photo of your entryway, 
lobby, or reception area. 

 ĥ 1 photo per key amenity

Images of a pool, restaurant, 
fitness center, spa, and activities 
help your listing stand out and 
encourage travelers to imagine 
themselves there.

 Show travelers what they want to see 



How to get the  
right-sized photos 

Photo size and resolution

Resolution refers to the image 
size, and it’s represented by 
the number of pixels the photo 
contains, expressed as width by 
height. We recommend a photo 
that is at least 2,880 pixels on the 
longest side.

To find the size and 
dimensions of your image:

PC:  Right click on the image 
file and select Properties.

Mac:  Press Option while 
clicking on the image file, 
then select Get Info. 

Using your smartphone

Change your settings to High 
Resolution, High Definition, or 
High Dynamic Range (HDR).

For more information see our 
Smartphone photo tips.

What not to include

Leave out photos that show: 

 _ People and pets

 _ Clutter

 _ Signs and text that display 
pricing or brand names other 
than your property name

 _ Identical or near duplicate 
images, such as the same 
view at a different angle

 _ Poorly lit scenes

 _ Black-and-white or 
styled filters

Quality guidelines
Photo orientation

Expedia Group sites display 
horizontal photos best, so use 
photos that are wider left-to-right 
than top-to-bottom. Vertical photos 
(portrait style) are accepted but not 
recommended, as they don’t fully 
use available space.

Resolution

Even the most beautiful properties can appear uninviting if the photos are 
pixelated, tiny, or out of focus. Images that are 2,880 pixels or more on the 
longest side allow us to provide a high-quality experience on desktop and 
mobile devices. Images that are under 1,000 pixels on the longest side will 
be rejected.

Authenticity

Our research shows that travelers distrust “distorted” images from telephoto 
or fisheye lenses, and making a room or pool appear bigger online leads to 
traveler disappointment.6 In general, select photos that show an eye-level 
view, straight lines, and give travelers a real sense of your property.

 _

https://discover.expediapartnercentral.com/wp-content/uploads/2018/04/EN_smartphone_photo_tips_042018.pdf


Select your 
best primary 
image
Lead with the image that 
makes the most impact

You select your own “primary” 
image—the photo that appears on 
most search pages and displays as 
the first image on your listing page. 

This image should show what’s 
unique and desirable about your 
property and set guest expectations. 
For example, if your property is 
ideal for sunny, relaxing holidays, 
select a bright, outdoor photo 
rather than a dark, interior image.

Ideal primary images

  Unique exterior shot

  Quirky or stylish interior décor 

  A pool, if it’s a selling point of 
the property

  A room view, if you can see 
a major landmark or unique 
landscape

Undesirable primary images 

 _ Bathrooms

 _ Spa services/fitness facilities

 _ Dining areas

 _ Business facilities 
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